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Evolucion de la Mercadotecnia

Imagen: Duke University
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Imagen: Duke
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Imagen: IMSI
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Imagen: Duke University
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i Drospostus.

The Cuif Coast Chautauqua Assembly, Located
- at GULFPORT, MISS,,

Will shortly issue a 150-page Annunl Catalogue of its
annual session in an BIGH HOUSAND edition.

This will be on 120-pound best ennmeled puper, printed
with best half-tone ink.

The pages will be filled with beautiful half-tone engray-
ings of seenery aronnd Gulfport and cots of talent and
half-tones of various advertisers,

The cover will be in four colors.

These copies will be distributed into eight thousand
homes and will be read by many, hence it will be a very
desirable medium throngh which to advertise.

RATES.

Book cover, four colors, $25 00
Inside front, 15 00
Inside back, 12 00
Full page, 10 00
Upper hal G 00
Lower half, b 00
Oune inch,_ _ 2 50

A e S

The size of book will he eight inches high and six inches
wide, ontside measure, o cuts made to fit page must not
be larger than six inches upright by four wide,

The Annnal will be a fine medinm for advertising to real
estate men, whol £rH, hants, book pani
and sehool supnly houses as well as all others who have
wares to gell in this hitherto new field. '

Special to Golleges:

A half-tone engravinf will be given gratis to any col-
lege subseribing toa full page.
or subseription to adverdsing in

g my

the nbove, apply to

Imagen: Duke University



Evolucion de la Mercadotecnia

Jenny Lind, “El Ruisenor Suizo”, se convierte en la

Imagen: The Chrysler Museum, Norfolk, Virginia
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Aparece por primera vez la frase “Trademark” (marca

Imagen: IMSI
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Imagen: Supermarket History Architecture
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uu_-—u.ums placed by I Walter Thompsen in
Blus Pbook of Trade Murks and Newspapers, published by The
H P

OF

U THE

Advertising in the UNITED I'I'ATES is
placed through the Agency of

. WALTER THOMPSON,

ITETT TORE.
Ho bolag Exclusive Ageat of the Majorliy and the Special Agest for all Magsalocs.

3“ THE STANDARD LIST OF

MAGAZINES.

This list has established a reynlaﬂnn nmnnﬁ ertisers
the best returns for money exna f st of periuliwt ln ll!o -
United Ehm':h They reach the homes of wel {:ﬂp\e who harc ﬂm =
tl

:an “sn-
U =Connecticut

\,\i

IIIIlllll1'lllllI!l'lllllllIlllllll‘lllll'lllll

means to ase o to-app

l-lmmghl to their notice. For I:ennuneuw. character and pa msr_

g\ulllu:ﬂ, this list is unrivaled. This list includes all Magazines desira- =

The List. Cotiner Hearth. Herald of Heaith, Porstar domiblr, =

Cormepaliins. Lealie"s Baganr. Fup. Selonce Mo =

= Demestic, Lippincaiis. werbuer's - =

Arthar's Home, Demarest's Mag. Owr Liitle Oars. WL Niehalad, -

Art Jearsal, Teleerie. Owilegs L o -

i s peareete Vi ewhir, 5
iedery' r.

ﬂ__'::"' s Fiomiai Honrs Wide Awake. E

THE RATE £

Five lines or over, $12 per line non h insertion. Less than =

=4

T lmc nonpareil, each nuﬂ‘on Only first-class adver-
ﬁw "m Lk ?ﬂ ;s‘“n.fumu set in cn'lnmnynnd measured in ,_
wnnpnrreiL Duta Luemd and !cmmd without extra charge. A
of each issue of_the Magazine containing *Ad =" wil be sent to the 2
advertiser. If you do not wish the entire list, sclect su uﬁ
and send for an estimate, Prices given for any Il.:gulm: m:l on the Ihl 5
upan application. Always address,

J. 'U'AL'I'IR 'I'IIOHPlﬂlI,
38 Park Row, =  New York.
Or the M. P. Hubbard Co., Ip—l-l np--nmm. New Haven, Gonn,

lt

Imagen: Duke University




E.C.Allan da inicio a la compra por correo al fundar su

~ ry '

Imagen: IMSI
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Imagen: The scrap album



Evolucion de la Mercadotecnia

i Prohibido anunciarse !

Se consignara a las autoridades a quien pinte anuncios en esta pared

Empieza a ser regulada la publicidad exterior que se

Imagen: JEC



‘Anniher Greai llnderwear Sale'

) Cct(ma Underwear at prices that prices that will barely cover the cost of

the material alone!
Weare‘a}ﬁutwphceonm!edﬂod:mmpieeesamem!Undm divided
into Ten Lots for Ladies, Misses and Children. Our last Underwear Sale was
dwelargestmhmﬁ:s\oty Our Stock was Large. We thought we had
mmgghtosum;lyaﬂ,bu&bdurenxgblﬂmmmlwas,wakm: many were
this time we have just double the quantity, but there are sure to

bebigcrewdsmtheUWweafCeunmmd e best things will go first to

getybursharew;w:mldﬁdviuyuumbeunhmdearl %

Lot 2

15 l}ents.

Lot 3

25 Gents.

Imagen: Duke University
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Imagen: Geocities



Evolucion de la Mercadotecnia

Page 8 TOILET GOODS

A PRESTIGE
enjoyed by few toilet preparations

PRHSTIGE is far too often merely a matter of price.
Particularly is this true of toilet preparations. A unique
container,  foreign label, and a prohibitive price are the
means by which such distinction is generally won.

Bur, Pond’s Two Creams—priced within reach of every-
one—have achieved, within the past year, a deserved pres-
tige equalled by few products in any merchandising ficld.

The campaign of endorsements by beautiful women,
leaders of Society, Princesses, Duchesses, and now, a reign-
ing Queen, i not only bringing high distinction to Pond’s
Creams, but is also greatly increasing their sale.

For millions of women are following the lead of these
prominent women, to whom the care of the skin is vital, and
who protect their complexions with Pond's Cold Cream

9 and Pond’s Vanishing Cream.

Ponp’s Exrract Goumpany
131 Hudson Street, New York

.W;@MJE’ Ef., A g‘ﬁ,‘ A ﬁiﬁ

Imagen: Duke University




Evolucion de la Mercadotecnia

LR R R R R TR ER R R

LR R R R R 8 ER R R R

R S L S

Imagen: JEC- Duke University
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Nathan Fowler dirige por primera vez los anuncios al

Imagen: Duke University
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ENOCH MORGAN'S SONS,

SA

POLIO.

THE ATTENTION OF

Broadway PWerchants

is ealled to this article, which is the
BEST THING KNOWN
For Polishing Metal and
Brass Signs.

Imagen: Kit Barry Ephemera



RCA Victor incorpora en la mercadotecnia el primer
logotipo-simbolo, el perro Nipper (1901)
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Imagen: IMSI
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\I zem] SOUPONS @) /

1-900-REEATES

Fh s o [
_L-hﬂ:ﬁl. T

Imagen: Donnelley Marketing. Inc



Evolucion de la Mercadotecnia




Imagen: Monbile Ad Group
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. -

Ethics Code

Imagen: IMSI
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Los hermanos Wright inician con la distribucion de carga

Imagen: Corbis
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...........

La publicidad con ayuda de avionetas es utilizada por
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" BAKELITE

THE MATERIAL OF A THOUSAND USES

Leo H. Bakeland inventa el plastico “bakelite” con el

Imagen: Archives Center



Empieza a funcionar el primer tablero eléctrico en

= L olf = 0[O 1 - = I (11U
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Imagen: Newyorkled



Imagen: Supermarket History Architecture




E.K.Strong propone por primera vez una técnica para
cerrar la venta: tomar en cuenta los atributos del
producto, realizar preguntas abiertas y cerradas, y
manejar las objeciones (1921)
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Imagen: Siemens
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Imagen: The University of Western Ontario
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Con base en el criterio “ingreso”, Alfred Sloan

Imagen: GM



Evoluciona el envase, Dupont fabrica el primer Celofan
(1924)
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Bulova produce el primer spot comercial para radio, "Al

Imagen: The Original Old Time Radio



Imagen: NBC
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Imagen: Procter & Gamble



Evoluciona el envase, ICI desarrolla el polietileno (1933)

Imagen: Cronos - ICI
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Imagen: Kit Barry Ephemera



Se funda la primera organizacion a favor de los

Imagen: Consumer Union
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‘.-"

Walter Shewhart escribe la primera obra sobre Calidad

Imagen: School of Mathematics and Statistics. University of St Andrews. Scotland



Carl Rehnborg practica por primera vez la venta
multinivel al fundar su empresa Nutrilite (1940)



Evolucion de la Mercadotecnia

L.' F ":-_M:___._ . -~ .I . !II

i 2 =l
La NBC de Nueva York transmite por television el

Imagen: On-line Museum of Broadcast History
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| Autorealizacion
| (Autodesarrollo) !

. Estima sy
. (Autoestima, o
| Reconocimiento, Status)

| - Sociales

¥ Fisiologicas
} (Hambre, Seq)

Imagen: JEC
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Imagen: Grupo Bimbo
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Pesos
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Imagen: JEC




Aparece por primera vez la Investigacion de Mercados como

Imagen: IMSI



Imagen: RI Soft Systems




Imagen: Comercial Mexicana
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Imagen: archivo
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Imagen: Tripod
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AURRERR 13

Imagen: Wal-Mart
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Gerencia
General

Manufactura Mercadotecnia Finanzas

‘ Jefe de \ ‘ Ventas \ ‘ Publicidad \ ‘Investlgacwn\

Imagen: JEC
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Imagen: IMSI
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La mercadotecnia se empieza a aplicar en forma

Imagen: RI Soft Systems
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Imagen: JEC



Marrardntarnia
Mercadotecnia

Theodore Levitt escribe su articulo clasico “Miopia de la
Mercadotecnia” e impone a partir de ese momento la

Imagen: JEC
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Imagen: archivo



Derecho a Elegir Derecho a la salud

Derecho a ser
escuchado

Derecho a estar
informado

John F. Kennedy envia al congreso su carta magna

Imagen: JFKSite
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Imagen: IMSI
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Imagen: JEC



Imagen: Auchan



Aparece el “Merchandising”, herramienta mercadolégica

Imagen: Supermarket History Architecture



Nace la tarjeta de crédito, 202 personas de altos ingresos de
la Ciudad de México se asocian para lanzar al mercado el

Imagen: JEC
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Imagen: Mac Donald’s



Los consumidores deciden sus compras por

Imagen: archivo
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Imagen: archivo
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Imagen: Papelaco
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Imagen: IMSI



Bred|< out the
- frosty bottle
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La revista Time publica en su contraportada el primer

Imagen: Revista Time



Por primera vez los autoservicios lanzan al mercado la
marca genérica como estrategia de precio (1971)
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Imagen: PEF



Despega la venta por catalogo (1972)
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Imagen: JEC
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Imagen: Herdez - BDF
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Participacion de mercado

El Boston Consulting Group propone por primera vez su

Imagen: JEC
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Imagen: Marsh
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Imagen: JEC
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Imagen: archivo
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Imagen: archivo
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Atractividad de la industria

Media Alta

Baja

Alta

Media
Posicion Competitiva

Baja

Imagen: JEC
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Imagen: PC Magazine en espaiiol
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AmericanAirlines

Amplio
ik

Alcance competitivo

1
CHARTER AIR LINES

Estrecho

CONCORDE

Imagen: IMCI




Se desarrolla el concepto "Valor agregado* (1980)

Imagen: Intermundo
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Imagen: American Airlines



Se desarrollan en la mercadotecnia estrategias para
nichos de mercado (1982)
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Imagen: Weston archive
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Imagen: EDI
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Imagen: Wal-Mart



Jan Carlzon incorpora a la estrategia comercial el
concepto “El momento de la verdad” (1985)
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En auge la estrategia “mass customization” o

Imagen: archivo
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Imagen: IMSI
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Imagen: Wal-Mart
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David Aaker incorpora a la estrategia comercial el
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Nutrition Facts
Serving Size Ye cup (114 g)
=erings Per Container 4

|Amnunt Per Serving

|Ca|nries 2h0 |Ca|n:|ries fram Fat 120
| % Daily Value*
Total Fat 13 g 20%
“Saturated Fata g 25%

|
|
|
|Cholesterol 30 my | 10%
|
|
|
|

Sodium 550 rmy 28%
Total Carbohydrate 31y 1%

[ [Dietary Fiber0 g 0%
[|Sugars g

|Prntein 519 |

Witarnin A 4 % Witarmin C 2 %
Calcium 15 % lIron 4 %

En EUA se promulga la Ley de Etiquetado y Educacion

Imagen: JEC
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Imagen: ANFEVI
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Atractivo

No entregado

Esperado

Imagen: JEC
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Aparece la estrategia de mercadotecnia personalizada

Imagen: IMSI



Se forma el primer mercado global al constituirse la
Comunidad Econémica Europea (1992)
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Imagen: PC Magazine en espaiol
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Imagen: NAFTA
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Las empresas cambian sus estrategias de precio al

Imagen: IMSI
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Ikea produce el primer comercial que presenta

Imagen: IKEA



Imagen: Market Source



Evolucion de la Mercadotecnia

Imagen: FA
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Imagen: Universal
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CalvinKlein

Imagen: Calvin Klein
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Imagen: JEC




